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A Study on the Correlation between Tourism Experience Platform Website

Quality, Internet Word of Mouth, and Tourism Products Purchase Intention
Tseng, Hsiao-Feng®  Shih, Meng-Long*
Abstract

The tourism industry has moved from traditional travel agencies to ecommerce.
In recent years, it has tended to free travel and experience-based travel modes, which
have made the travel itinerary content need to be customized, thus creating a combined
tourism experience platform that provides products for personal choices and leading to
the rise of combined tourism experience platforms. Consumers’ good perception of the
overall content quality of tourism experience platforms decides whether to consume on
the site. Uncertain about the quality of the tourism products sold on the platform,
consumers need to obtain information from the electronic word of mouth that provides
reference for their purchase decisions on the tourism experience platform.

This study took consumers on the KKday website as the research subjects, and
collected 312 effective samples. After analyzing the data with SPSS 12.0 and SEM, this
study established the structure of the impact of website quality and electronic word-of-
mouth on consumers’ purchase intentions. Research results show that 1. The website
quality has a positive influence on the purchase intention; 2. The electronic word-of-
mouth has a positive influence on the purchase intention; 3. The website quality has a
positive impact on the electronic word of mouth. Based on the results of this study,
suggestions on the improvement of the website quality and the Internet word of mouth

are made to operators of tourism experience platforms.

Keywords: KKday, Tourism Experience Platforms, Website quality, Internet Word of

Mouth, Purchase Intention
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