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Abstract

With the advancement of transportation technology and the
promotion  of internationalization, tourists from all over the world can easily reach any
corner of the world, and the tourism industry in Taiwan has become more
competitive. Therefore, seizing the hearts of tourists and providing the services they want
can attract more global travelers to come to Taiwan for greater competitive advantage.
The development of the Internet has increased the source of human access to information.
The Internet has changed the pattern of access to tourism information in the past. It has
provided a new approach to the decision-making of travel sites. Many website platforms
have become new channels for tourists to obtain information or give comments; In the
global active development of high-value green tourism industry, Taipei 101 ranked
second in the list of major tourist attractions in Taiwan in 2016. Taipei 101 is an index
building in Taiwan. Therefore, this study uses the world’s largest travel comment website
Tripadvisor.com. Netizens from all over the world took the sample of the single-building
Taipei 101 as a sample, and used content content exploration as a method to extract positive
and negative reviews from the passengers’ evaluation to understand the overall
satisfaction of the traveler. Finally, statistical software SPSS 20.0 was used for
statistical analysis, single-factor analysis of variance and snowflake law after-effects
comparison, and regression analysis were data processing methods to explore the
emotional indicators and overall satisfaction of international tourists from Taipei
101 from four continents around the world. Relationship with revisit intention. It also put
forward suggestions for improvement in response to unsatisfactory evaluation
projects by tourists and hopes to improve satisfaction and promote the
development of tourism in Taiwan.
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